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sster’s degree program in Communicau..
t Northwestern University in September.
-5 will be taught by Northwestern faculty and
oers of the corporate world. Representatives
m Bell Laboratories, Allstate Insurance, and G.D.
searle assisted in developing the program. For more
information write: Lynn Miller, Department of Com-
. munications Studies, 1815 Chicago Ave., Evanston,
disgsn. '201.000)Combining a company anniversary
ication with an annual report isn’t a bad id
= * from the American Crystal Sugar Comr
P HH f TheMSC Degre_ 1al Report. The special 17-page anr
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Decade 1

The Beginning

In the early eighties, Bell Labs, the technical research arm

of AT&T, was interested in creating a program that presented
engineering and communication theory with the objective of
making it practical in the workplace. Bell Labs contacted
Northwestern University.

In 1982, Irving Rein and Paul Arntson, fresh from a pivotal
meeting with Bell Labs, found themselves sketching the
blueprint for a groundbreaking curriculum—on the back of a
napkin in a restaurant. However, soon after AT&T and Bell
Labs were no longer able to offer support the initiative, due to
the breakup of their company. Still, Rein and Arntson took a
bold step: launching their own master’s program.

They asked fundamental questions that would shape the
future of professional development: What communication
skills do professionals truly need? How should they navigate
the corporate world from day one? Their answers laid the
foundation for the world’s first master of science in
communication program with students being able to readily
apply their knowledge in their professional and personal lives.
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1984-1994

Decade 1

1984

Founding Director,
Lynn Miller, PhD

1988

Annual Review

10

MSC == For Annual Review, 1988

1987-1988 was the First year that the NSC program generated a
waiting list of applicants. The admisslons committee actually
admitted 21 people to the Septembar clase, but two pecple dropped
out before classes began, cne for ill health and another for
financial reasona. After the first quarter, two more peocple
dropped the program, one in order to pursue an entrepreneurial
career, and another for financial reasons.

This class will begin its second year with an enrollaent of 17.

In June, 13 students graduated in a small ceremony held in the
Frances Searle Bullding. One student was unable to complete his
work during spring gquarter, and intends to finish this summer.

Faculty from three School of Speech departments (Communication
Studies, Speech Bducation, and Radio, TV, and Film) continue to
present a demanding curriculum oriented to the corporate audience
while enphasizing practical implications of cosmunication thecry.

In February, one class day was devoted to a special workshop
addressing the topic of ethics in business. Students were put in
emall groups made up of pecple from each class to analyze an
ethical problem in the merning. In the afterncon, each group
presented its analysie to an audience made up of clasemates,
interested faculty, alumni, and advisory board members. Polled
students unanimously praised the experience, and we will repeat the
workshop, using a different tople, next February.

Promotion of the program continues to Include advertlising on radio
and in newspapers and magazines, brief litems in dozens of
professional association newsletters, and telephone, letter, or in-
person contact by the directer with corporate representatives.
This year the director and chair visited AT&T Bell Laboratories in
Naperville for an information sesaion, and the director
participated in a college fair at their Lisle location. The NU
campus information session continues to be the most effective
method by which we solicit actusl applications, and the department
sponsored four this year, March through July.

The MSC brochure reached a wider audience this year because of
large mailings to specifle corporate groups listed in Crajn's
Chicage Business.

By August, 25 people had applied for admission to the program.
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Decade 2

Contnued Innovation

To commemorate its 10" year, the Master of Science in
Communication held a celebration at Harris Hall for students,
alums, faculty, and staff. The decade ahead was promising,
with many new communication programs entering the field.
In its advancement and response to rising competition, MSC
officially become a one-year program in 2007.

Master of Science in Management Communication
MISSION STATEMENT

The Masters in Management Communication Program at Northwestern University’s
School of Speech galvanizes the art and the technology of communication theory and
practice.

The program produces graduates with improved analytic, managerial, strategic planning,
and leadership skills and greater productivity.

Small classes working cooperatively with highly esteemed senior faculty and business
consultants assure that graduates immediately apply the latest communication models and
research to their work and receive immediate, ongoing feedback on their progress ’
Program staff facilitates logistics such as book purchases, registration, class day meals,
Internet access, and other amenities to aid in the learning process and to save and respect
participants’ valuable time.

Since 1984, the Program has met the needs of astute, principled, creative participants
from such organizations as Lucent Technologies, AT&T, Motorola, Andersen
Consulting, Ameritech, Amoco, Cigna Insurance, Moore Business Forms, Rush Medical
Center, Rotary International, and from many small- and medium-sized organizations, as
well. The Masters in Management Communication degree has contributed significantly
to the advancement and/or enhancement of careers of more than 500 graduates.
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Deca d e 2 Mission Statement

The MSC degree provides
the student-professional
with a foundation for
understanding, interpret-

ing, and providing » p % ] 0 . al P am he careers of
leadership in these work ) als + oping their ability to identify, analyze and

4 - ical application of contemporary
changing times.

loyce Gab
Kneeland e MSC Manageri: agram i ™ ission through:

six quarter) pro onal education program with two
ses taken in the fall, winter and spring quarlers.

1996 » A diverse student body that brings num

rounds to addre antemporary

MSC Communicator L m——————

ning environment that promotes and encourages lasting
1 student cohorts.

s that enable students

nizational issues and

An active alumni program that provide aduates with on-going
educational and networking opportuniti

—Jommunicator
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Celeb The Tenth
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KEYII"'E Spetlker at anfh_r And Friends ,
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Deadline For
Reservations!
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Decade 2

Career Services

In fall 2002, MSC Alumna and at the time University of
Chicago Associate Director of Career and Corporate
Alliances, Gloria L Hess ’91, returned to serve on the
MSC Alumni Steering Committee.

In response to her fellow alumni’s
concerns regarding a lack of career
services dedicated to MSC, Gloria
designed and delivered a mini-curriculum

that covered all stages of the job search |
continuum and incorporated various \
communication theories taught

throughout the MSC Program. The pilot launched in 2003.

In addition to providing one-to-one coaching and
comprehensive services for MSC students and alumni and
establishing an MSC job-posting list, Gloria designed and
delivered mini-curriculum and synchronous webinars
that covered all stages of the job search continuum and
incoporated various communication theories.
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This executive I
program enables ¢
professionals to devc
conceptual thinking a
communication skills
essential for leaders in tot
changing organizations.

Concentrated two-year program
meets weekly on alterna ;

and Saturdays A
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ake Beam Morin,

<arch Operations - Kensington International
“nEton International is a talent management firm that speciak executive search, leadership
development, an placement. As Director of Search Oparations, Leonard oversees all research and
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Decade 3

MSC Alumni Association

The MSC Alumni Association (MSC AA) was reestablished by
then Assistant Director Amy J. Hauenstein in 2015 with the
mission of addressing the professional interests of the MSC
Alumni by cultivating a sense of community through
networking, continuing education, and mentoring. Currently
with over 1,600 alumni worldwide, the MSC AA continues to
host dozens of professional development, networking, and
celebratory events each year.
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2015

MSC Alumni
Association
Reestablished

Amy J.
Hauenstein, PhD

/A
,,,,,,,

2014

30th Anniversary * Pkl
Symposium

2014

Anne Marie Adams, PhD
Assistant Director
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2014 - 2024

2025
Decade 4 MSC 4 Decades

of Dialogue Celebration

2018
MSC Founders

Reception

2016

1st MSC Crisis
Communication
Simulation

2022

Online
Leadership
Program

2020
Covid-19 Pandemic Impact
and Remote Learning
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2014 - 2024

Decade 4

MSC Founders Reception

The Master of Science in Communication program marked
35 years with a Founders Reception in 2018. The invitation’s
design was a nod to the napkin that MSC co-founders Irving
Rein and Paul Arntson sketched on at a restaurant in 1982

— the beginning of a remarkable curriculum. The event
featured many special MSC guests and honored Irving Rein’s
50 years of teaching at Northwestern University and
esteemed faculty member Kathleen Galvin.

The MSC Founders Reception

ALL menmbers of the MSC community
are invited to reconnect and celebrate
the program and the Leaders who have
contributed to tts 35 Years of success.

Saturday, September 15, 2018
Hilton Orrington, 6:30pm - 8:30pm

MSC’s Guest of Honor:

Professor In/ing Rein (MSC Co-Founder)

entering his Soth Year of teaching the Pop Culture course
for the Department of Communication Studies
Special Guests:

Professor Paul Armtson (Msc Co-Founder)
Professor Kathleen Galvin

Professor Michael Roloff
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In the Milgram study, 60% of the transmissions pass
through the same four people. What were the professions
: in the stock frader, k2

Pl 1: Misgram Study
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"of bIALOGUE

SEPTEMBER 27, 2025

5:30PM-8:30PM
EVANSTON, L




MSC DIGITAL ARCHIVE

THE STORY OF THE MSC

®

Bring the Northwestern University
MS in Communicationh Program to life!

Explore more of MSC'’s history, view the earliest program
proposal from 1983, and contribute-your own story to the archive:

msc.northwestern.edu/alumni/msc-digital-archive/




